
An Occupational Certificate in Marketing Coordinator 

prepares individuals to function as Marketing 

Coordinators, who support marketing teams and 

managers by coordinating key deliverables and ensuring 

a company meets its strategic marketing objectives. 

These individuals play a crucial role in executing 

marketing campaigns, developing marketing materials, 

coordinating promotional activities, and liaising with 

stakeholders. 

Marketing coordinators are crucial in digital marketing, 

focusing on social media, email, SEO, and analytics. 

Obtaining an Occupational Certificate in Marketing 

Coordinator can enhance career prospects, provide 

opportunities for advancement, and enhance project 

management skills. They often work on multiple projects 

simultaneously, requiring effective time, resource 

allocation, and budget management.

With this qualification, successful learners could 
pursue a career as a:
•  Marketing Assistant/Coordinator
•  Digital Marketing Specialist
•  Marketing Specialist/Analyst
•  Marketing Manager
•  Brand Manager
•  Product Marketing Manager
•  Marketing Director

Knowledge Modules

•  Marketing Business skills, Level 5, 5 Credits.

•  Ready for Work Standards, Level 5, 4 Credits.

•  Campaign /Project Management , Level 5, 4 Credits.

•  Marketing Business Tools, Level 5, 8 Credits.

•  Business Calculations, Level 5, 4 Credits.

•  Customer Relationship Management, Level 5, 3 Credits.

•  Business Environment, Level 5, 4 Credits.

•  Digital Tools, Level 5, 4 Credits.

Total number of credits for Knowledge Modules: 36

Practical Skill Modules

•   Coordinate Key Deliverables of Products and Services to a Target      

     Market(s), Level 5, 7 Credits.

•   Support the Deliverables Across the Full Spectrum of the      

     Communication Mix, Level 5, 8 Credits.

•   Coordinate Marketing and Sales Activities, Level 5, 8 Credits.

•   Coordinate Customer Relationship Management (CRM) activities,    

     Level 5, 7 Credits.

•   Undertake Administrative Tasks Related to Marketing Metrics and  

     Processing of Payments a 5, Level 6, 6 Credits.

Total number of credits for Practical Skill Modules: 36

Work Experience Modules

•   Processes and Procedures for Coordinating Key Deliverables of  

     Products and Services to a Target Market(s), Level 5, 24 Credits.

•   Processes and Procedures for Supporting the Deliverables Across  

     the Full Spectrum of the Communication Mix, Level 5, 20 Credits.

•   Processes and Procedures for Coordinating Marketing and Sales  

     Activities, Level 5, 27 Credits.
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•   Processes and Procedures for Coordinating Customer Relationship     

     Management Activities, Level 5, 17 Credits.

•   Processes and Procedures within the Scope of Administrative Tasks  

     Related to Marketing Metrics and Processing of Payments, Level 5,  

     15 Credits.

Total number of credits for Work Experience Modules: 103

Type of programme

The programme duration is 1 year 6 months or 2 years on a 
full-time basis. Tuition is face to face and is scheduled per 
campus. Programmes are offered during the week on a 
full-time and part-time basis. Part-time tuition is scheduled as 
per the stipulated planner.

Admission requirements

The minimum entry requirement for this qualification is:

•   NQF Level 4 qualification

Examination authority

In terms of the Skills Development Act, 1998 (Act 97 of 1998), 
the QCTO accredits assessment centres to conduct the 
External Integrated Summative Assessment (EISA) (link to 
EISA information brochure PDF) for specified occupational 
qualifications, part-qualifications or trades recorded on the 
National Learners' Records Database (NLRD) but without an 
associated occupational qualification.

Integrated assessment

Integrated Formative Assessment: The skills development 
provider will use the curriculum to guide them on the 
stipulated internal assessment criteria and weighting. They 
will also apply the scope of practical skills and applied 
knowledge as stipulated by the internal assessment criteria. 
This formative assessment together with work experience 
leads to entrance in the integrated external summative 
assessment.

Integrated Summative Assessment: An external integrated 
summative assessment, conducted through the relevant 
QCTO Assessment Quality Partner is required for the issuing 

of this qualification. The external integrated summative 
assessment will focus on the exit level outcomes and 
associated assessment criteria. The assessment will be 
conducted through written assessment and the evaluation of 
practical tasks at decentralised approved assessment sites by 
a panel of assessors evaluated by assessor(s) registered with 
the AQP within a period of 1 day.

EISA is a single, national assessment which leads to 
competent learners being awarded Occupational 
Certificates. It is an integral and critical component of 
QCTO’s quality assurance system, as it ensures that the 
assessment of occupational qualifications, 
part-qualifications and trades is standardised, consistent 
and credible. Qualifying for External Assessment: To qualify 
for an external assessment, learners must provide proof of 
completion of all required knowledge and practical 
modules by means of statements of results and a record of 
completed work experience.

Articulation

This qualification provides opportunities for horizontal and 
vertical articulation options.

Horizontal Articulation:

•   National Certificate: Advertising, Level TBA: Pre-2009 was  
     L5.

Vertical Articulation:

•   National N Diploma: Marketing Management, NQF Level  
     6.
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•   National N Diploma: Marketing Management, 
     NQF Level 6.


